



 Shared value as new concept in corporations business ethics    
 " Analytical approach" 
Abstract: 
      This study aims to provide shared value creation as a new concept in companies’ 
business ethics for more moral commitment in companies’ business activity. Based on 
the descriptive analytical method, we described the concept of shared value and the 
integration process of shared value into the company strategy and with business ethics. 
We provided model to create a shared value and we also found that shared value 
creation is an umbrella for all business ethics concepts. 
Key words: creating shared value, business ethics, corporate social responsibility, 
corporate citizenship, bottom of the pyramid theory, stakeholder theory, Sustainability 
and Social Entrepreneurship. 
Jel Classification Codes: M14.L31. 
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